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“The more information rushes at us, the faster it moves, and the more interconnected all these data and images are, the more convinced I have become of the power of stories — to inspire us, to teach us, to help us understand our world and ourselves, and to help us connect, in lasting and meaningful ways, to each other.” 

– Nancy Koehn, in THE STORY OF AMERICAN BUSINESS

The story of American business is one unlike any other. America was founded on business principles, fueled by entrepreneurship and sustained over the years by a commitment to technological innovation, all paving the road to long term economic growth. But how did we spark our meteoric rise and achieve so many business-defining milestones? And – as we stand at what might be the beginning of a new era of business – what can lessons from the past teach us about our future? 

In THE STORY OF AMERICAN BUSINESS (Harvard Business Press; October 27, 2009; $29.95), historian and Harvard Business School professor Nancy F. Koehn tells the story of American business history as told through the lens The New York Times news reporting.  The book encompasses more than 100 articles spanning two centuries with a focus on three major themes: the corporation, the changing nature of work, and defining moments in technology; and provides a compelling glimpse of our nation’s humble beginnings to its rise to economic powerhouse. 

Koehn’s deep appreciation and knowledge grip the reader in a definitive history of our nation’s pursuit of worth and wealth, echoing back as far as 1869. With an eye to fascinating characters and events, she tells the stories of the defining moments that have played a central role in shaping our nations’ and corporate leaders' character, and that continue to propel us into the future.  More than just a collection of articles, readers will walk away with a deep understanding of  how essential events – like the stock market crash of 1929, the fall of great companies, and the introduction of new technologies – have helped define how we live, work, and spend our time.

Each chapter in the book offers a selection of articles on a particular topic – leaders, Wall Street, transportation, the labor movement – to unveil smart analysis that address the key trends and innovations that have changed the American way of life over the decades.  World-class reporting from The New York Times is woven together beautifully by Koehn’s astute observations and reflections on the evolution of “The Corporation”.
Authoritative, absorbing, and important, THE STORY OF AMERICAN BUSINESS provides a vital glimpse into our past in order to help us understand where we are going in the future.
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